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Bangka Belitung merupakan sebuah kepulauan yang dikenal degan keindahan 
alamnya, terutama pulau Belitung yang sempat menjadi latar dari salah satu film 
terkenal yakni Laskar Pelangi, terutama dengan keindahan serta keunikan yang 
disajikan, pasir putih dihiasi dengan batu granit yang berusia jutaan tahun semakin 
membuat Belitung dikenal masyarakat luas tertuma di Indonesia namun masih 
banyak yang tidak mengetahui bahwa pulau Bangka yang menjadi tetangga dekat 
dari pulau Belitung ini menyimpan banyak keindahan serta keindahan yang tak 
kalah unik dengan Belitung, meski selama ini pulau Bangka hanya dikenal sebagi 
pulau dengan penghasil timah, atau juga dengan pulau “bolong” dikarenakan 
kerusakan alam yang ditimbulkan oleh pertambangan timah. Meski begitu Bangka 
tidak bisa dianggap remeh dalam pesona pariwisata seperti salah satu kota di 
pulau Bangka yakni kota Toboali yang menyajikan banyak keindahan serta 
keunikan wisata yang tak kalah menarik yang siap menyambut para wisatawan, 
membuat kota Toboali patut menjadi salah satu pilihan wisata untuk dikunjungi 
baik untuk sekedar berlibur maupun melepaskan penat sejenak dari rutinitas kerja. 





Bangka Belitung is known for its natural beauty, especially Belitung Island that 
has been using as background in one of the famous films, Laskar Pelangi, 
especially with its beauty and uniqueness, white sand decorated with granite 
stones that are millions of years old, making Belitung known to the public. Most 
people don't know that the island of Bangka, which is a close neighbor of the 
island of Belitung, has a lot of beauty and beauty that is no less unique to 
Belitung, although so far the island of Bangka is only known as an island with a 
tin producer, or also an island "Perforated" due to the natural damage caused by 
tin mining. Even so, Bangka can't be underestimated in its tourism like one of the 
cities on the island of Bangka, Toboali city which presents a lot of beauty and 
uniqueness of tourism that is no less interesting which is ready to welcome 
tourists, making the city of Toboali deserve to be one of the tourist options to visit, 
both for just a vacation or a break from work routines. 





HALAMAN PENGESAHAN TUGAS AKHIR ............................................... III 
ABSTRAKSI ........................................................................................................ VI 
ABSTRACT ........................................................................................................ VII 
DAFTAR ISI ..................................................................................................... VIII 
DAFTAR GAMBAR ........................................................................................... XI 
DAFTAR TABEL ............................................................................................ XIV 
DAFTAR LAMPIRAN ...................................................................................... XV 
BAB I PENDAHULUAN ...................................................................................... 1 
1.1. Latar Belakang ........................................................................................ 1 
1.2. Rumusan Masalah ................................................................................... 3 
1.3. Batasan Masalah...................................................................................... 3 
1.4. Tujuan Tugas Akhir ................................................................................ 3 
1.5. Manfaat Tugas Akhir .............................................................................. 3 
BAB II TINJAUAN PUSTAKA ........................................................................... 5 
2.1. Desain Komunikasi Visual ...................................................................... 5 
2.1.1. Prinsip Desain ............................................................................. 5 
2.1.2. Elemen Desain ............................................................................ 8 
2.1.3. Layout ....................................................................................... 12 
2.1.4. Media......................................................................................... 12 
2.1.5. Media Sosial (Instagram) .......................................................... 13 
ix 
 
2.1.6. Grid ........................................................................................... 14 
2.1.7. Fotografi .................................................................................... 17 
2.1.8. Komposisi Fotografi ................................................................. 19 
2.2. Promosi ................................................................................................. 20 
2.2.1. Fungsi Promosi ......................................................................... 20 
2.2.2. Tujuan Promosi ......................................................................... 20 
2.2.3. Jenis-jenis Promosi ................................................................... 21 
2.3. Strategi Promosi .................................................................................... 21 
2.3.1. Segmenting ................................................................................ 21 
2.3.2. Targeting ................................................................................... 22 
2.3.3. Positioning ................................................................................ 22 
2.4. Iklan....................................................................................................... 23 
2.4.1. Jenis-jenis Iklan ......................................................................... 23 
2.4.2. Metode Perancangan Iklan ........................................................ 24 
2.5. Pariwisata .............................................................................................. 25 
2.5.1. Macam-macam Pariwisata ........................................................ 26 
2.5.2. Menurut Usia ............................................................................. 27 
BAB III  METODOLOGI .................................................................................. 28 
3.1. Metodologi Pengumpulan Data ............................................................ 28 
3.1.1. Kuesioner .................................................................................. 28 
3.2. Wawancara ............................................................................................ 29 
3.2.1. Kesimpulan Wawancara............................................................ 30 
3.3. Analisi SWOT ........................................................................................ 32 
x 
 
3.4. Metodologi Perancangan ....................................................................... 33 
BAB IV STRATEGI DAN ANALISIS PERANCANGAN ............................. 35 
4.1. Startegi Perancangan ............................................................................. 35 
4.1.1. Overview ................................................................................... 35 
4.1.2. Strategy ..................................................................................... 36 
4.1.3. Ideas .......................................................................................... 36 
4.1.4. Design ....................................................................................... 39 
4.1.5. Production ................................................................................. 54 
4.1.6. Implementation ......................................................................... 61 
4.2. Analisis Perancangan ............................................................................ 62 
4.2.1. Analisis Perancangan Media Utama Instagram Feeds Ads....... 62 
4.2.2. Analisis Perancangan Media Utama Instagram Story Ads ....... 63 
4.2.3. Analisis Perancangan Media Pendukung Brosur ...................... 64 
4.2.4. Analisis Perancangan Media Pendukung Poster ....................... 66 
4.2.5. Analisis Perancangan Media Pendukung Roll Banner ............. 67 
4.2.6. Analisis Perancangan Media Pendukung Souvenir................... 67 
4.3. Budgeting .............................................................................................. 69 
BAB IV STRATEGI DAN ANALISIS PERANCANGAN ............................. 70 
5.1. Kesimpulan ........................................................................................... 70 
5.2. Saran ...................................................................................................... 71 
DAFTAR PUSTAKA ....................................................................................... XVI 




Gambar 2.1 Keseimbangan  ..................................................................................... 5 
Gambar 2.2 Irama .................................................................................................... 6 
Gambar 2.3 Penekanan/Dominasi ............................................................................ 7 
Gambar 2.4 Kesatuan ............................................................................................... 8 
Gambar 2.5 Garis ..................................................................................................... 8 
Gambar 2.6 bentuk ................................................................................................... 9 
Gambar 2.7 Warna ................................................................................................... 9 
Gambar 2.8 Tekstur ................................................................................................ 10 
Gambar 2.9 Kontras ............................................................................................... 10 
Gambar 2.10 Ukuran .............................................................................................. 11 
Gambar 3.1 Minat Berwisata ................................................................................. 27 
Gambar 3.2 Wawancara ......................................................................................... 28 
Gambar 3.3 Wawancara ......................................................................................... 29 
Gambar 3.4 Wawancara ......................................................................................... 30 
Gambar 4.1 Mindmaping ....................................................................................... 35 
Gambar 4.2 Moodboard ......................................................................................... 38 
Gambar 4.4 Aset Foto ............................................................................................ 39 
Gambar 4.5 Sketsa Desain Feeds ........................................................................... 40 
Gambar 4.6 Desain Feeds Ads ............................................................................... 41 
Gambar 4.7 Desain Story Ads ................................................................................ 42 
Gambar 4.8 Sketsa Brosur...................................................................................... 43 
Gambar 4.9 Grid Brosur ......................................................................................... 44 
xii 
 
Gambar 4.10 Layouting Aset Visual Brosur .......................................................... 45 
Gambar 4.11 Masking & Penambahan Elemen Pendukung .................................. 45 
Gambar 4.12 Digitalisasi Brosur Bagian Depan .................................................... 46 
Gambar 4.13 Digitalisasi Brosur Bagian Belakang ............................................... 46 
Gambar 4.14 Layouting Aset Visual Brosur .......................................................... 47 
Gambar 4.15 Masking & Penambahan Drop Shadow ........................................... 47 
Gambar 4.16 Digitalisasi Revisi Brosur Bagian Depan ......................................... 48 
Gambar 4.17 Digitalisasi Revisi Brosur Bagian Belakang .................................... 48 
Gambar 4.18 Sketsa Poster .................................................................................... 49 
Gambar 4.19 Margin Poster ................................................................................... 50 
Gambar 4.20 Layouting Aset Visual Poster ........................................................... 51 
Gambar 4.21 Masking & Penambahan Drop Shadow ........................................... 51 
Gambar 4.22 Desain Poster .................................................................................... 53 
Gambar 4.23 Desain Revisi Poster ........................................................................ 54 
Gambar 4.24 Grid Roll Bsanner............................................................................. 55 
Gambar 4.25 Layouting Aset Visual Roll Bsanner ................................................ 56 
Gambar 4.26 Masking & Penambahan Drop Shadow ........................................... 56 
Gambar 4.27 Desain Roll Banner .......................................................................... 57 
Gambar 4.28 Final Artwork Instagram Feeds Ads ................................................ 58 
Gambar 4.29 Mockup Instagram Feeds Ads .......................................................... 59 
Gambar 4.30 Final Artwork Instagram Story Ads ................................................. 60 
Gambar 4.31 Mockup Instagram Story Ads .......................................................... 61 
Gambar 4.32 Final Artwork Brosur ....................................................................... 62 
xiii 
 
Gambar 4.33 Mockup Brosur ................................................................................. 63 
Gambar 4.34 Final Artwork Poster ........................................................................ 63 
Gambar 4.35 Mockup Poster.................................................................................. 64 
Gambar 4.36 Final Artwork Roll Banner ............................................................... 65 
Gambar 4.37 Mockup Roll Banner ........................................................................ 66 
Gambar 4.38 Final Artwork Souvenir Totebag, Mug, Lanyard ............................. 67 
Gambar 4.39 Mockup Souvenir Totebag, Mug, Lanyard ...................................... 69 
Gambar 4.40 Analisis Desain Instagram Feeds Ads .............................................. 70 
Gambar 4.41 Analisis Desain Instagram Story Ads .............................................. 71 
Gambar 4.42 Analisis Desain Media Pendukung Brosur ...................................... 73 
Gambar 4.43 Analisis Desain Media Pendukung Poster ....................................... 74 
Gambar 4.44 Analisis Desain Media Pendukung Roll Banner .............................. 75 




































LAMPIRAN A FORM BIMBINGAN TUGAS AKHIR .............................. xviii 
LAMPIRAN B TRANSKRIP WAWANCARA ............................................... xx 
 
 
 
 
